


MEDIA AND PR ASSOCIATE
Overall purpose of role:

The post holder will provide public relations and media support for all areas of the Charity with a strong emphasis on supporting fundraising and new business development. Key areas of responsibility will include acting as the first point of contact for all media enquiries, developing and managing strong relationships with celebrities and high profile music industry contacts and developing brand affiliation with corporate sponsors.  Working alongside the Communications Team, they will also inform the creation and delivery of the Charity’s communications strategy. 
Key areas of responsibility:

· Recruit and nurture relationships with celebrities and high profile music industry contacts.
· Develop brand affiliation with corporate supporters and PR agencies.

· Develop media contacts and actively build relationships to raise Youth Music’s profile.

· Creation of content for print and web where required. 
Reporting to: Communications Manager
Part time:  2.5 days per week

Main tasks: 
1. Strategic development

· Inform the design and delivery of the Charity’s fundraising and communications strategies.

2. Public Relations & Media
· Creating and nurturing relationships with corporate supporters and PR agencies to achieve brand affiliation between Youth Music and themselves. 

· First point of contact for journalists / media.

· Brief Youth Music staff for media interviews.

· Write and distribute press releases.

· Organise and manage attendance of media at Youth Music events. 

3. Celebrity Engagement 
· Develop a clear programme of engagement for key individuals and celebrity supporters which supports Youth Music to achieve its mission and goals.
· To manage existing and develop potential key individuals and celebrity supporters to be effective ambassadors for the charity.
· Management of media coverage of charity supporters.
4. Content (print and web)
· Actively promote Youth Music through its online presence. 

· Manage and editing social media contributions as well as coordinate new or revised web content.

· Develop strategies for their social media to support income generation. 
· Create content for e-newsletter and other communications. 

5.  Other duties
· Carry out all such additional duties as are reasonably commensurate with the role.
· This job description is not necessarily an exhaustive list of duties but is intended to reflect a range of duties the post-holder will perform.  The job description will be reviewed regularly and may be changed in the light of experience and in consultation with the post-holder.

Person specification
Essential

· Strong, demonstrable media relations experience.

· Ability to write strong, engaging copy to suit different audiences.

· Excellent verbal and written communication skills.

· Proactive, enthusiastic, tactful and diplomatic, with the ability to handle sensitive and confidential information.

· Able to engage a diverse range of stakeholders.

· Strong understanding and experience of the media relations tools and channels used to engage audiences, including social media techniques and media coverage.
· Ability to work independently supporting multiple priorities.

· Ability to develop and maintain strong network of contacts.

· Works in a style that consistently models all behaviours set out in the YM competency framework.
Desirable

· Experience of delivering PR and/or media support to fundraising / income generation teams within a charity. 

Benefits include:

Home working, Non-contributory company pension scheme at 8%, 25 days annual leave and CPD support. 

Salary - £29000 (pro-rata)
How to apply: 

A letter of application indicating:

· Why this post is of interest to you

· How your skills are suitable to the role

· Your vision and aspirations for the role and any personal development opportunities you have identified.  

· A curriculum vitae giving details and  factors which you consider relevant
· Please keep this succinct, no more than two sides of A4 for your letter and three sides for your CV.
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